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utilizing more than

27 million acres

or about 75% of the total land
area In the state.

Approximately 89% of Illinois
agricultural land could be used to
grow crops.

Source: USDA, NASS, lllinois Field Office (3/1/09)
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Fresh 6,564 18,945 2,630 28,139
Processed 955 57,420 31,050 89,425
Total 7,519 76,365 33,680 117,564

Next survey will be conducted during Winter 2010-11 and
numbers will cover 2010 growing season.

USDA, NASS, lllinois Field Office
2003 lllinois Specialty Crop Survey
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Change in Number of Farms: 2002 to 2007

1 Dot = 20 Farms Increase
1 Dot = 20 Farms Decrease
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Farms:

2002 to 2007

1 Dot = 20 Farms Increase
1 Dot = 20 Farms Decrease




Average Size of Farms in Acres: 2007
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Less than 50
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Sweet

Asparagus
corn e

Pumpkins

Numerous other items

Source: USDA, NASS, lllinois Field Office
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http://www.usda.gov/oc/photo/94cs2601.htm
http://www.usda.gov/oc/photo/95cs0681.htm
http://www.usda.gov/oc/photo/95cs3208.htm
http://www.usda.gov/oc/photo/95cs5084.htm
http://www.usda.gov/oc/photo/96cs1802.htm
http://www.usda.gov/oc/photo/98cs0478.htm
http://www.usda.gov/oc/photo/98cs0423.htm
http://www.ars.usda.gov/is/graphics/photos/may01/k3544-3.htm

1,000 dollars

1 Icomn 8,878,418
2 Soybeans 4,163,157
3 |Hogs 971,218
4 Cattle and calves 581,032
S |Wheat 449,298
6 |Dairy products 369,068
7 Greenhouse/nursery 338,823
8  |Chicken eggs 120,770
9 |Hay 72,809
10 |Turkeys 38,192
11 Sorghum grain 32,509
12 |corn, sweet 24,209
13 |potatoes 15,914
14 |apples 10,511
15 |Peaches 9,259
16 Beans, snap 8,054
17 Aguaculture 3,940
18 loats 3,892
19 Sheep and lambs 2,634
20 Cabbage 1,105
21 [Honey 1,102
22 |Farm chickens 265

Corn

Soybeans

Hogs

Cattle and calves

Wheat

Greenhouse/nurs

Dairy products ery

Chicken eggs
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Corn,
Other ¢y eet

Source: USDA, ERS
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The cost of shipping produce
from California or China
accounts for 10-20 percent of
the price consumers pay.

According to the United States
Department of Agriculture,
lllinois 12.8 million
consumers spend $48 billion

a year on fresh, prepared, and
processed food from
supermarkets, restaurants,
and other sources.




Value of Agricultural Products Sold Directly
to Individuals for Human Consumption: 2007

1 Dot = $150,000

Lnited States Total

, Milas - $1,211,270,000
{:,3, O7-MOaT
U S Depariment of Agrcuture, Katianal Agricutural Statistics Sevica
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Directly to
Individuals for
Human
Consumption,
2007

Ch



12







Average Value per Farm
of Agricultural Products Sold Directly to Individuals
for Human Consumption: 2007

Dollars

Less than 2,500
2,500 - 4 989
5,000 - 5,909
10,000 - 24 998
25,000 - 48 999
50,000 or more

United States Average

0 1 6,655

—
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_ Value of agricultural products sold directly to
— . individuals for human consumption - ILLINOIS

> Number of Farms 2,818 2,333 121% P
Total Average Sales $25,893,000.00 | $18,412,000.00 141% |
Average Sales per farm $9,189.00 $7,892.00 116%  §

% Change P

USDA, NASS - 2007Ag Census
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restaurants, and other sources.

» The vast majority of this food iIs grown and
processed out of the state or the country.

»\We export what we grow and we
iImport what we eat.

» Some of lllinois’ production returns to the State
In other forms.




billion by 2011

» Local food trend Is aftracting major
Institutional purchasers

» Tremendous opportunity for regional farmers
that grow high quality products of sufficient
guantity to sell into these markets
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http://flickr.com/photos/wallyhartshorn/2616870225/

Farmers Markets - US

1,755 - 1994
4,385 — 2006

5,274 — 2009
6,132 - 2010

FAMMErs Markets = \ineIs

199
2004 - 149
2008 - 250
2009 - 270
2010 - 286 (#3 In US




» Supports local growers
» Supports the local economy
» Customers have the benefit of fresh-picked food

» Farmers and businesses face challenges — from produce’s
seasonality to price — when it comes to keeping Central lllinois

goods in stock for the average consumer

» Marketing can be time consuming and daunting to a farmer
without business savvy
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> Fresher
» More nutritious

» Tastes better than food picked before it's ripe and
after it is shipped long distances.

» Local farmers can offer varieties bred for flavor and
nutrition rather than for uniform size, shape, color, and
long shelf life

_ 21




Mandate from the lllinois General Assembly to:

Create a Plan providing the General
Assembly direction for how it could facilitate
the building of an lllinois local farm and food

economy

The Task Force ended by statute
December 13, 2009
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First Meeting: January 30, 2008
Met about once a month
Last meeting: December 2, 2009

Appointments ran out 12/7/09

Currently transitioning into
Local Food, Farms, and Jobs
Council
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(HB3990) (Public Act 96-579)

The Mission given the Council by the General Assembly is:

“To facilitate the growth of an lllinois-based local farm and food
product economy that revitalizes rural and urban communities,
promotes healthy eating with access to fresh foods, creates jobs,
ensures a readily available supply of safe food in an emergency
event, and supports economic growth through making local farm or
food products available to all lllinois citizens.”




1. serve as a forum for discussing food issues

2. foster coordination between local communities
and sectors in the food system

3. build local farm and food networks

4. support and implement programs and services
that address local needs

5. evaluate and influence policy




O U1 = CEI

7.
8.

9.

a. 20% of institutional purchased food be local by 2020
b. 10% state run cafeteria food be local by 2020
Support and develop local food entrepreneurs
Build local farm and food infrastructure
Implement farmer/resident training in food production
Facilitate inter-agency coordination to build a local farm and food economy

Eliminate legal barriers hampering production, processing, and marketing of
local farm and food products

Make public lands available for local food production
Collect data, measure, analyze, report, and set goals
Create an lllinois local farm and food label and certification program

10. Create a local farm and food public awareness campaign
11.Issue an annual Progress Report to the lllinois General Assembly




www.chicagofoodpolicy.org




www.thetalkingfarm.org




www.knoxfood.org




Domestic Services

Domestic services staff can assist you in growing
your lllinois business on the home front.

Our Domestic Services Include:

 Logo Programs  Web-based services

— lllinois Product e Grants

— Hlinois...Where Fresh Is _
e Seminars and

 Consumer Shows Workshops

» Trade Shows  Specialty Crop
Promotions

llinois Agriculture



Domestic Services

lllinois Product Logo

Food or Agricultural Product

Produced
*Processed
AL Or -
Packaged

In lllinois

lllinois Food and Agri-business companies can be
certified to use the logo, at no cost, by the Department.

llinois Agriculture



Domestic Services

Specialty Crop Promotion:

lllinois...Where Fresh
IS

Promote farmers markets
eBrand lllinois produce
ePackaging and advertising.

llinois Agriculture
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Domestic Services

Cconsumer Shows

Every year, the Department hosts promotions where the
public can meet local food & agribusiness companies as well
as sample and buy their products:

slllinois Products Promotion

elllinois Products Expo

llinois Agriculture
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Web Based Services

Our online services can take your business to the global marketplace for
maximum sales exposure.

Online promotion through:

» |IL Dept. of Agriculture website
— www.agr.state.il.us

e Marketing Information System
— lllinois Food & Agribusiness Guide

« Blast Email Messages
 Electronic Trade Leads

« Marketing Perspectives
— monthly electronic newsletter

llinois Agriculture



Domestic Services

National Organic Program Cost-Share Grant Program

« Reimburse organic producers
for their annual certification
costs

* Funds available for expenses
Incurred between October 1,
2010 and September 30,
2011

e 75% of certification costs up
to a maximum of $750

* Forms are available at
www.agr.state.il.us

llinois Agriculture
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lllinois Specialty Crop Grant
Program

Help to increase the competitiveness of lllinois’ specialty
crop industry

» For projects beginning around January, 2012
« Applications due by 4pm on April 15, 2011

* Request for Proposals details will be available at
www.agr.state.il.us

llinois Agriculture
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lllinois Department of Agriculture

P.O. Box 19281
State Fairgrounds
Springfield, IL 62794-9281

PHONE: 217/782-2172
TDD: 217/524-6858
FAX: 217/785-4505
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