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Road Side Advertising 
in a Digital Age

Understanding your Point of 
I t t ithi th Gl b lInterest within the Global 

Positioning System

Setting Status – Responding to questions
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We will be switching screens 
between the presentation and 

your internet browser 

Agenda

• Introduction to Digital Mapping and GPS

• Check you Business Location

• Enhance your Point of Interesty
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Connecting with People on the 
Move

Changes in Advertising
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MAN
ARE YOU

LOST

Location Based Services
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Usage of Location Based Services

• 15.6 percent of mobile subscribers (254 
million) in the US, actively use the mobile 
Internet. 

• That’s 40 million active users out of a total of 
95 million who pay for the service.

• Usage is increasing despite current 
recession!
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Location Based Services
The Key to the Mobile Internet

• Thanks to the iPhone 3G and, to a lesser extent, Google’s 
Android phone millions of people are now walking around withAndroid phone, millions of people are now walking around with 
a gizmo in their pocket that not only knows where they are but 
also plugs into the internet to share that info, merge it with 
online databases, and find out what – and who – is in the 
immediate vicinity…Simply put, location changes everything. 
This one input – our coordinates – has the potential to change 
all the outputs. Where we shop, who we talk to, what we read, 
what we search for where we go they all change once wewhat we search for, where we go – they all change once we 
merge the location and the Web

- Mathew Honan, WIRED magazine, 1/19/09
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Internet 
Databases

Mobile 
Phone

Global Positioning 
System

Location Based Service

This class is about ensuring 
that people are able to 

connect with your  business 
via Location Based Servicesvia Location Based Services 

(LBS)

• So we will show you how people search

Wh t th fi d• What they find

• And more importantly what they don’t 
find
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Demo how people search

How do People Search for 
You?

• What words do they 
• Use a Dictionary oruse?

• Is Location 
important/

• For hotel possible 
choices may include

• Use a Dictionary or 
Thesaurus to fingure 
this out. 

• Or try
– Keyword Tool

– Motel

– Inn

– Cottage

– Accomodations
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Local Business 
Center – provided 
by owner

Public Directories Mashup

How did all that 
Information Get There?

(Yellow Pages, 
SuperPages)

Feeds from other 
major websites 
(Trip Advisor -
reviews)

Mashup

On 

Local

Database

Local 
Listing

)

User Generated 
Content (Submitted 
to Google Directly 
or crawled)
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Put Yourself on Maps

Demo: Finding Inaccuracies in Google Maps
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Activity: Check Your Business Location on Google

• Search Google Maps:
– Keyword(s) + [name of town, mn]

– Address + [name of town, mn]

– Business Name + [name of town, mn]

• Document inaccuracies in your 
kb k 4 & 5workbook page 4 & 5

Demo: Mapquest.com
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• Search: MapQuest

Activity: Check Your Business Location on MapQuest

– Keyword(s) + [name of town, mn]

– Business Name + [name of town, mn]

– Address + [name of town, mn]

• Document inaccuracies in your 
kb k 6 & 7workbook page 6 & 7

Demo: NAVTEQ.com
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• Search: NAVTEQ

Activity: Check Your Business Location on NAVTEQ

– Keyword(s) + [name of town, mn]

– Business Name + [name of town, mn]

– Address + [name of town, mn]

• Document inaccuracies in your 
kb k 8 & 9workbook page 8 & 9

Demo -Finding Latitude and Longitude
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Activity: Earthtools.org

• The best way to find the correct the  
Latitude & Longitude of your location is 
t t k di f GPS it t thto take a reading from a GPS unit at the 
site of business

• Or else find it on Digital Earth

• Remember to write it down!
– in your workbook – pg10

Google – find your listing and click “edit”

Demo - Fix your Location

Navteq – Search for your location 
– Report Changes or

– To add location “Map Feedback”

MapQuestMapQuest
– Search for your location then “edit” or

http://help.mapquest.com/jive/mqfeedback.jspa
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Maximize

• Own your listing

• Get the FREE stuff

• Web Presence without the website!

Maximize

• Google
Local business center

• Windows Live
Local Listing Center– Local business center – Local Listing Center

• Yahoo Maps
• http://listings.local.yahoo.co

m/csubmit/index.php

• Local yahoo com

• Map Quest
– Contact Us

– http://tinyurl.com/2xvjo
6• Local.yahoo.com 6

• Navteq
• www.navteq.com



20

Demo: Maximize your Google Listing

Popular Location Based 
Services (LBS) for Smartphones 

YELP – LBS based review site for just 
b t thiabout anything

• http://www.yelp.com/business

• Join the conversation about your business

Localeze – The brains behind mobile 
search

• http://webapp.localeze.com/bizreg/

• First check to see if you are on there then add or 
make corrections
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iPhone – Augmented Reality

Other Resources

• http://extensionrada.pbwiki.com/
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Create Your Own Map

• Google Maps
– My Maps

– Drop in Points

– Save

– Copy and paste into website

S id– See video 
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